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Safe Harbor
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This presentation has beenprepared by SQSIndia BFSI solely to provide information about the Company.

No representation or warranty, express or implied is made as to, and no reliance should be placed on, the fairness, accuracy,
completeness or correctness of such information or opinions contained herein. None of the Company nor any of its respective
affiliates, advisers or representatives, shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising
from any use of this presentation or its contents or otherwise arising in connection with this presentation.

The information contained in this presentation is only current asof its date. The Company may alter, modify or otherwise changein
any manner the content of this presentation, without obligation to notify any person of such revision or changes Certain statements
made in this presentation may not be based on historical information or facts and may be "forward -looking statements",including
those relating to the C o mp a rggnéral businessplans and strategy, its future financial condition and growth prospects, and future
developments in its industry and its competitive and regulatory environment. Actual results may differ materially from these
forward -looking statements due to a number of factors, including future changesor developments in the C o mp a nbysihess, its
competitive environment, information technology and political, economic, legal and social conditions in India.

Pleasenote that this presentation is based on the publicly available information on SQSIndia BFSlincluding but not limited to
C o mp a nvel@ite and Annual Reports.

This communication is for general information purposes only, without regard to specific objectives, financial situations and needs of
any particular person. Pleasenote that investments in securities are subjectto risks including loss of principal amount.

This presentation does not constitute an offer or invitation to purchase or subscribe for any sharesin the Company and neither any
part of it shall form the basisof or berelied upon in connection with any contract or commitment whatsoever.




About us

The Global Specialist in Financial Servigesting
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SQS SQS BFSI

A The world’s leading specialist in software quality

A 100% Financial Services focus

A 30+ Years experience in various vertical | A 15+ Years in Business
markets o Y

A 200+ client base across 23 countries
A Customer base includes 20 FTSE-100

companies, half of the DAX 30 ‘ Wig B

companies and nearly athird of the «as 5 2 % A n, ,\-‘ \. A Officesin key Financial Centers: New

STOXX-50 companies eme;ea\s 5 Ml < 88 York, London, Frankfurt, Singapore,
Feee-4 R 2 *»s25585  Brussels, Dubai, Hong Kong , Mumbai

A Offices in : Austria, Benelux, Germany, AN and Sydney

Egypt, Finland, France, India, Ireland,  ws:
Norway, Portugal, South Africa, UK
Sweden, Switzerland, USA

A Strong multi-country experience A Over 15M person hours of track record in Financial
A 7,000+ completed projects Services testing

A 4000+ People

A 900+ People, 25% from Financial Industry

Local Presence, Pedigree in Quality Testing, StrExgeriencein Banking with
GlobalDelivery and Multi-CountryProject Experience

Benefits
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Executive Summary

(ear focus orkey Marketsand OperationalExcellence !
SOS

To 3>

Successfully Completed Integration with SQS GroNpw in a continuous developmenmode

New Customers bringing in higher onsite reven(feom 53% to 55%). Potential to be migrated
offshore, in line with the company’s offshore centric model

Biggerclient size

V Over S1 million Clients grew from 7 to 11

V Repeat business from existing clients grew by more than 24%

V Higher value assighnments increased average revenue per client by 16% to $438,000

Focuscontinues to be on the US anfBlurope.Also new business opportunities in the Middle East
and Asia

Banking continues to be the strongest practisBowing consistent growth, up 27% to 31.85msS.
The insurance segment also grew by 75% to $1.54 m, with high future potential

Employee related parameters improvedFocus on:
V Utilisation improved to 70%
V Competencies and skills development — achieved > 50 hrs training / person

V Attrition stable at below 17%, better than industry average
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Key Highlights FY 2015
Positive growth on key parameters

—R=
Compared with FY 2014
d G h + 10%in$&INR terms, to S 35 mn & INR 2142 mn;
8 rowt . .
) L revenues up in Banking
(y PBT BEf_Ore PBT Before Exchange Gain/Loss increased by 090
0 Exchangésain/Loss (from INR 345 mn to INR 365 mn); better utilization
Net Cash Cash Position improved by INR165mn
(from INR 523 mn to INR 688 mn)
CustomerLoyalty Repeat business from existing clients grew to 91%

of revenues
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Achievements 2014-15 and Targets 2015-16

Satisfactory results in 20145 paving base and way for !
future growth ==

A Profitable Growth of 10% from 7 to 11
offshore projects re-usable asset based delivery
A Expand share of test automation and output based pricing

Achievements 20145 Effect on Business
A sQS India BFSI successfully A Clients>$ 1mn |
during Integration Phase A Better visibility &i
A Starting new onsite assignments in the market
A Services industrialization, aligning with the A Improved gross margins
Group rolled out
A Organic growth in own established client environment
A Further strengthen our position in US market

integrated revenue grew
potentially leading to higher A Innovative, technology and
Targets 201516
A Realise the advantages of Group strengths
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Regional Focus Strategy

Developing the US Market and how to grow
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-
How do we
l getthere

How to

| - V‘.
v 24P, sustain
Era

A USA is 50% of the global market in IT services, but SQS’ presence
has been only 22%

A Re-structuring of US Sales and Pre-Sales complete

A Move towards SQS BFSI of USA revenues to reach Europe
volume levels

A Replace existing service providers to clients by aggressive sale
and demonstrating thru PoCs

A Through appropriate Business intelligence get aware of new
clients programs and provide offerings

A Explore possibilities of cross selling BFSI to existing clients of SQS

A Long-term stable relationships with large corporations
A Experienced and motivated management team

A Cost benefits to the clients through increased offshoring and
managed services
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FY 2006 FY 2007 FY 2008 FY 2009 FY 2010 FY 2011 FY 2012 FY 2013 FY 2014 FY 2015

Financials
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Financial Highlights 2015

Revenue increase 10% YoY

=R =
in INRm 201415 201314 Change Main developments
Revenue in INRIn  2141.5 1944.4 10.1% Driven by America & MENA Region
Revenuen $Mn 35.0 31.8 10.1%
Strengthening of Sales organization in
the focus region — US & Europe. Results
EBITDA 415.5 397.1 4.6% vyet toreflect in topline.
Key issue to improve sales efficiency in
US & Europe being addressed.
PBT Before FX Gait 364.8 345 5 79
Loss
Adverse movement in Forex rates (FY
PBT 320.3 422.3 -24.2% 2015 Loss INR 44 m ; FY 2014 gain INR
77 m)
Realized income less Term loans
Net Cash Position + 687.6 522.5 +165.1m repayment (Rs 23 m) & 2 dividend

payments (Rs 99 m)
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Key Metrics

The deployment of our strategy is evidenced by our key !
metrics =IR=

EBITDA (in % of revenue) PBT (in % of revenue)
FY 11 FY 2011
FY 12 FY 2012 14.10%
FY 13 3.70% FY 2013
FY 14 20.40% FY 2014 21.40%
FY 15 19.40% FY 2015 14.80%
0% 5% 10% 15% 20% 25% 0% 5% 10% 15% 20% 25%
Number of clients / Average revenue Cash balance (in INR mn)
80
69 FY 2011
61
FY 2012
8
FY 2013
173 199 23.4 231 FY 2014
....l FY 2015 7.63
2011 2012 2013 2014 2015 2011 2012 2013 2014 2015 300 400 >00 600 700
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Revenue Split

Banking Revenueontribution increasedoy 7 %

FY 2015 Revenue

Revenue by practice

Revenue by geographies

Insurance
(+2% FY 2014)A

Banking
(+7% FY 2014)

Payments 4%
(-3% FY 2014)
7%
|
22%
Cards
(-5% FY 2014) _

3%  11%

Treasury

Capital Market
(-1% FY 2014)

(0% FY 2014)

ANZ
AsiA (2% FY 2014)

(-3% FY 2014) — Americas

7%
22%
MENA
(+4% FY 2014) 17%
6% -
India

(+0 % FY 2014)

46%
Europe
(-2% FY 2014)
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® SQS Group
® SQS India BFSI
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Software Testing Services Market

Testing Services market growth rates are well above the

c. 2% for IT services

-

World market testing services

Market split by services

Specialist testing contracted

stand alone
North America

2014, in $m
Total: 15,675

2,000
(13%)

APAC/LatAm EMEA

Change per year 2015 2016 2017
North America +14% +14% +14%
EMEA +12% +12% +12%
APAC/LatAm +11% +11% +13%

Consultancy + Other

Non-functional
testing @
Datawarehouse

ERP/BI/

Highest growth
potential
(36% of total by
2026)

\

Functional
Testing

Highest growth rates expected in Financial
Services, Energy & Utilities, Retail & Logistics

Source: Nelson Hall 2014
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Competitor Landscape

SQOS i s
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revenue and no. 10 (8) among system integrators

argest

==

Pure Play Test Specialists

System Integratorstesting part only)

SQS + Thinksoft
Qualitest
Cigniti
Plan IT
MTP
Inspearit
Maverick 15
Imbus 15
RTTS 15
QA Infotech 15

MHBNHSTEHHN

Galmont 14

Acial 12

26
22
22

43

58
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IBM

Accenture

Cognizant

TCS

Cap Gemini

Wipro

Infosys

HCL

cal

SQs

HP

Tech
Mahindra

| | |
1,00
| | |
955
| | |
920
| | |
790
| | |
700
| | |
570
| | |
500
| |
310
| |
295
# 268A above 300
incl. acquisitions
250
| 230
125 250 500 1,000

Source: Nelson Hall Report, 2014; SQS, based on estimated or published 2013/14 revenue figures
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For more information, please contact:

Vaidyanathan N
SQS India BFSI Ltd.
vaidyanathan.n@sgs.com

India Chennai

Registered Office/ Mailing address

SQS India BFSI Limited

(formerly Thinksoft Global Services Ltd.)
6A, sixth floor, Prince Infocity I,

No. 283/3 & 283/4, Rajiv Gandhi Salai (OMR),
Kandanchavadi, Chennai - 600 096.

Tel : +91 44 4392 3200

Fax : +91 44 4392 3258

CIN No. L64202TN1998PLC066604
Www.s(Qs -bfsi.com

Diwakar Pingle
Christensen IR
dpingle@christensenir.com

© SQS India BFSI Ltd, All Rights reserved
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Thank you for your attention
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